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A Vision to the Future!
An interview with the Editors, Stephen L. Doggett  

& David Lilly, on the Future of the FAOPMA Magazine
Interview by Vasili Tsoutouras

The new look FAOPMA Magazine is al-
most one year old, but where is it head-
ing to the future? In this telling article, 

the new President of FAOPMA, Vasili Tsoutouris, 
is interviewing the Editors on their insights to 
the future of the Magazine.

VT: Dear Stephen and David, firstly congratu-
lations on the new look Magazine, can I say 
on behalf of everyone at FAOPMA and all the 
readers that the first three editions were ter-
rific. In-fact I have had several people com-
ment on the quality of the content. 

SLD: Thank you for the kind words Vasili, much 
appreciated. I am hoping that we have repaid 
the confidence that the FAOPMA Executive 
Committee had in us both.

VT: To start with the interview, firstly, why did 
you take the Magazine on?

SLD: With the sad and sudden passing of 
Doug Howick, the former editor, it was evident 
that the Magazine was in a real hiatus as no 
new edition had been released for some 
months. We felt that we needed to continue 
Doug’s legacy, but also do more. It has been a 

personal ambition of mine to edit and guide 
a pest management magazine for some time, 
as I believe ‘something fresh and responsive’ 
was required for the industry. Furthermore, 
a professionally produced magazine should 
attract advertisers, which would then bring 
income into FAOPMA and help the association 
to achieve its aims. 

DL: For me, it’s the fact that the FAOPMA 
Magazine has the potential for the greatest 
reach of all the pest management magazines 
around the world – in fact, we’ve since 
determined that Doug’s newsletter was sent to 
pest management associations that cover over 
a half of the world’s population! From a broader 
perspective, the magazine also has the prospect 
of being a major cohesive force for the industry 
across Asian and Oceanic regions.

VT: What do you mean by “something fresh”?

SLD: Most pest management magazines in 
the world are privately owned and run for 
profit. Thus at times quality is comprised for 
the sake of commercial benefits. Often articles 
are nothing more than advertorials and this 
is not always made clear to the reader. Our 
aims with the FAOPMA magazine is simply for 
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it to be science based and unbiased. This will 
provide greater impartiality and the ability to 
cover topics without the perception of favour. 
This will lead to more trust by the reader, and 
ultimately, better pest management. We also 
wish to include industry information, stories 
on the leaders, the latest on regulations, and 
challenges to the future of pest management.

VT: Continuing on that topic, then: how 
can we ensure that future editors of the 
FAOPMA Magazine are guided by a core set 
of principles in accordance with the aims of 
FAOPMA?

DL: That’s a very good question, Vasili, and one 
that we do need to address. With the Code of 
Practice for the Control of Bed Bugs in Australia, 
the Chair of the working party, Dr Chris Orton, 
developed a code of conduct for working 
party members to ensure that a high level of 
professionalism was maintained. We could look 
to adapt these guidelines to produce a code of 
integrity for current and future editors of the 
Magazine. 

VT: Can you tell me a little of the road you took 
on the path to running a pest management 
magazine?

SLD: If one intends to do a job like this firstly 
you do need some experience working in the 
field. In my case, I hold a pest management 
certificate, and have spent almost 35 years in 
the field of medical and urban entomology 
working mostly on mosquitoes, but also ticks, 
and bed bugs. 

Naturally, writing and editorial skills are also 
required for editorial positions. I now have 
produced over 630 publications, which includes 
scientific peer-reviewed papers, conference 
proceedings, articles for the pest management 
industry, training manuals, and industry 
reports. Plus, I am the Chief Editor on the 
above mentioned bed bug code of practice, a 
Subject Editor for Austral Entomology, the most 

prestigious entomology journal in Australia, and 
was recently the Chief Editor for Advances in the 
Management of Modern Bed Bugs, the first text 
book of its type for 50 years. That particular text 
was the fourth book that I had worked on. Thus 
I have spent a lot of time in recent years both 
writing and editing papers! The other fortunate 
skill that I possess is working with images, being 
a keen amateur photographer. A knowledge 
of images and image manipulation is useful 
for those in this position, as you do need to 
know what shots can and cannot work in a 
publication.

In recent years, I have been fortunate to travel 
the globe lecturing on bed bugs and other 
insects. Many of these trips have been through 
Asia and I have come to learn of the many 
challenges our industry faces in the region. 

DL: I came to this role from a slightly different 
perspective, in that I was initially interested in 
continuing Doug’s legacy through providing a 
high-quality source of information to the pest 
management industry across the region that 
FAOPMA serves. My role with Ecolab (as the 
Lead Entomologist for Asia Pacific and Greater 
China) has exposed me to enormous diversity 
and enthusiasm within our pest management 
industry, yet I’ve learnt we often operate in 
isolation and with little awareness of the 
challenges, trends, or opportunities that exist 
– be it next door, down the street, or across a 
border. Of course, I’m not at the same level of 
experience that Stephen possesses, being much 
earlier in my career, but I felt I had enough 
experience over 15 years in the industry, and a 
good grounding from academia, that I could at 
least make a contribution. And so, it was really 
through several conversations between us that 
we landed on the idea of Chief and Associate 
Editor roles. 

VT: So far you have produced three excellent 
Magazines and thus it is relative early days for 
you both as editors. What have been some of 
the challenges that you have faced so far?
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SLD: I wanted the magazine to have a new look 
and be professional in appearance, but this 
cannot be achieved in a text editing program 
such as Microsoft Word. Rather, the Magazine 
had to be produced in a program that was 
built for publication. The industry standard for 
this is Adobe InDesign and so I had to start by 
spending many weeks doing on-line tutorials to 
use this very challenging program. Even now, 
I feel that I am a complete novice and far from 
reaching the potential of what this program can 
do. Another big challenge has been obtaining 
contributions for the Magazine. A lot of time 
has been spent soliciting stories and interviews 
from potential writers. Many people agree to 
write an article but do not always deliver and 
this has been quite frustrating. Please folks, do 
not promise if you cannot deliver! 

DL: We would also like to receive more contribu-
tions from the various FAOPMA member asso-
ciations, and so far only a select few regularly 
send material for inclusion in the Magazine. In 
the end, the Magazine can only become a voice 
for the industry if all the Associations express 
their opinions and beliefs, the challenges to 
them and their members, and the directions 
where they want the industry to go in the fu-
ture. 

We also need to make the Magazine more en-
compassing and to include business elements, 
for example, aspects such as managing staff,  
software challenges (such as routing and servic-
ing programs), and information on mergers and 
acquisitions. For this we need someone with 
considerable experience in the industry. How-
ever, I believe you are now taking on the role as 
Business Editor, Vasili and so we are a looking 
forward to many contributions from you in the 
future! 

VT: So what can do to encourage the 
Associations to be more involved?

SLD: The first step was to provide a quality 
publication that they would be proud to 
support, which we have now done. Now we 

need to empower them with a greater sense 
of responsibility. Ideally, each Association 
should appoint an Assistant Editor, whose 
responsibility would be to garner information 
for the Magazine and to work closely with 
the Chief and Associate Editors. The Assistant 
Editors should also help to promote the 
Magazine within their region and to gain obtain 
potential advertisers.  An Assistant Editor who 
communicates regularly with the member 
organization and their members, may well be 
able to get more frequent, and more relevant, 
contributions from those a bit reluctant or 
intimidated to normally speak out.

DL: There also needs to be more information 
coming from FAOPMA itself. A truly great 
industry Association is constantly providing 
feedback and leadership to their members. 
It is important that leaders of an Association 
tell all members what they have achieved by 
highlighting the successes, they need to review 
the challenges ahead, and share with all what 
strategies are being implemented to meet these 
challenges. We need to grow FAOPMA as a 
community through improved communications.

VT: You made a comment about potential 
advertising, why do you think this is needed?

SLD: The sad passing of Doug highlighted a 
certain truth, that there was lack of planning by 
FAOPMA in ensuring that the Magazine would 
continue beyond any one individual. Succession 
planning is a fundamental requirement of any 
organization and one of our aims was to ensure 
that this situation could never happen again. 
The only way that the future of the journal 
is guaranteed is if there are paid positions. 
Paid positions means that expectations can 
be set and performance indicators defined 
by FAOPMA. This will help to ensure a quality 
industry publication to the future.

Plus producing a magazine is a lot of work 
and we cannot expect it to be a voluntary 
position for ever more. A quality publication 
requires professional journalism, professional 
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production, professional images, and 
professional editing, and this all takes 
money. Without money, a publication is not 
sustainable. It is also necessary for FAOPMA to 
support editorial staff in attending key pest 
management conferences around the world 
so that information on the latest trends and 
products can be passed onto the entire Asia-
Oceania region. The editorial staff can then 
source new stories for the Magazine and even 
suggest potential speakers for future FAOPMA-
Pest Summit conferences. 

DL: The other aspect I would add is that 
currently the Magazine is only produced in 
English, and as we know, many pest managers 
in our region speak only their local language. 
We would like to see the Magazine translated 
into multiple languages. Perhaps the 
Associations could have a voluntary group of 
sub-editors who could do this work.

VT: You both mentioned above the need for 
quality, how can you ensure this is maintained 
within the Magazine?

SLD: A valid question, Vasili!  Naturally our skills 
and experience only goes far. We would like 
to establish a panel of Technical Experts, who 
can review the submissions and be consulted 
for future articles. This team could also be used 
in developing the speaker program for future 
FAOPMA-Pest Summit meetings. Naturally 
such experts should expect some financial 
reimbursement, which could come from 
advertising revenue.

DL: Naturally we believe that the FAOPMA EXCO 
(Executive Committee) must have the ultimate 
say in the future direction of the Magazine. Thus 
an Editorial Board should be established made 
up of members from the EXCO and member 
Associations. The Editorial Board and the 
Technical Experts ideally should meet every year 
at the annual FAOPMA-Pest Summit to discuss 
editorial matters.

VT: Would you both like to offer a vision of 
where the FOAPMA Magazine could be in the 
future?

SLD: Firstly we need to ensure that there is 
adequate quality material for the upcoming 
issues. I would like to have every speaker at 
FAOPMA-Pest Summit provide a written article 
for inclusion into the Magazine. Most FAOPMA-
Pest Summit meetings in the past have 
provided speakers with an honorarium, which 
is highly appropriate as it takes a lot of time 
and effort to produce a presentation. However, 
what I believe could be done in the future 
is that a two-tiered honorarium is provided, 
maybe USD$200 for a presentation and another 
USD$300 with an article for the Magazine. 
Naturally not everyone is able to attend the 
yearly event, and this would be a means of 
providing information from the meeting to all 
members.

DL: We need to take advantage of the modern 
digital world. Digital magazines, or articles 
that link to an online version, offer some 
tremendous advantages. For example, multi-
media content such as videos can be added. We 
could include interviews with prominent people 
in the field, videos of new products, reviews 
of new chemicals and other related content. 
Naturally we will need a video editor to do this 
(any volunteers?).

VT: Thank you gentlemen, I believe that the 
work you are both undertaken is superb. You 
have now given a voice to the fastest growing 
pest control market in the world. As a member 
of the EXCO, and most importantly a pest 
manager, I thank you both and wish you all 
the best in this worthwhile endeavour. 

Vasili Tsoutouras is the President of FAOPMA. 
6/12 Navigator Pl, Hendra QLD 4011, Australia.
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